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PayPal: at a glance 

2 Source: eBay investor relations 

$228B Value of processed payments (2014) 

 

$624M payments processed every day 

 

162M active customers 

 

203 countries and 26 currencies 

 

$46B of processed transactions is on mobile 

 



$1 in every $6 
Spent on e-commerce globally  

is spent through PayPal. 
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Technology should make things 

simpler, faster and better 

connected – providing more 

choices and global opportunities. 
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Your checkout is losing you money! 
Purchases abandoned due to long sign-up & payment flow, and lack of confidence in safety 
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Simplicity 

Security 

Cost 

I get bonus points 

Only method available 

Pay later 
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Lack of confidence 

No preferred payment 

Technical problems 

Registration process 

Payment process 

Uncertain conditions 

Source: 2013 DIBS ecommerce study 

Customer Payment choice driven by (%) Reasons for abandoning a purchase (%) 
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How often does it happen? 
7 times out of 10 purchase actions 

of the shopping carts are abandoned 

right before the transaction is complete 67% 
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88% 
of internet shoppers openly admit to 

abandoning a shopping cart without 

making a purchase 

Sources:  

Understanding Shopping Cart Abandonment, Forrester report 2013 

Comscore: http://www.getelastic.com/shopping-cart-abandonment-

stats-infographic/ 
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Faster checkout = Higher conversion 
Product selected and paid in just 2 clicks 
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Checkout Email + password Review details 

PayPal checkout flow: 15 – 30 seconds 
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Mobile checkout speed is even more important 
20% of people pay on mobile, and now its faster and easier than ever 
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Select payment Log into PayPal Confirm payment 
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PayPal is safe 

PayPal helps you if … 

1. your order never arrives 

2. Your order arrives, but is not as described 

3. You are charged for something you didn’t purchase 

 

Very low fraud rates 

 2000 people fighting fraud 24/7 

Seller/buyer protection program 

PCI/AML compliant 

An important Trustmark for every shop 
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29%  of online buyers would not complete a purchase if PayPal was not an option 

Would you buy online if 

PayPal was not available? 

PayPal Sales Lift Report EMEA 2014, Online, Mobile, Cross border 

29% 

45% 44% 

Online Mobile International

75% 

24% 

10% 

Safety Convenience Loyalty
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Tips for Higher Conversion: 

Magento Case Studies 
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Tips for higher conversion 

PayPal logo on the home page is the 

earliest indicator of a reliable merchant 

 

 

 

 Logo on the product page reminds the 

customer to use PayPal 

 

Bjornborg.com / Vaimo.fi 
13 

Recommendations are based on 6 case studies which involved 269 442 visitors at 6 

webshops in 2012. 
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Tips for higher conversion 

Express Checkout Shortcut offers a safe 

and convenient checkout process 

Express Checkout is mobile optimized by 

default 

TeraFlex.biz / Inchoo.net 
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Tips for higher conversion 

Put PayPal as the first payment option in the 

webshop and increase the conversion 

 It’s available at Configuration/Payment 

Methods/Express Checkout/Sort Order  
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Tips for higher conversion 

Guest checkout at PayPal: For new 

buyers, signing up for a PayPal 

account is now optional.  

Customers can complete their 

payments first, and then decide 

whether to save their information in a 

PayPal account for future purchases.  
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Tips for higher conversion 
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TOTAL 8.88% increase in conversion 
Experience 
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PP Logo Payment 
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Express 
Checkout 
Shortcut 
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What is PP PP Logo  
Homepage 

 
0.97 
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Impact Conversion Rate 
AB Testing – Example Merchant Data 
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4,6k 
 
 

 34,7k 

 13,5k 

  
 

1k 

PP Logo 
Payment Page 
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What is PP PP Logo  
Homepage 

 

  
40k 

+87.9K  

EUR 

Sales Uplift 

  
 

3,3k 

PP USP 

Impact Total Sales 
AB Testing – Example Merchant Data 
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