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The story of broadband in Greece

Reding praises broadband take-up as Greece lags EU

Source: 11 Report on European Electronic Communications Regulation and Markets 2005

EU Broadband penetration rate, 1 October 2005
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Level of Internet access
As low as 55% percent the level of Internet access

Source: EUROSTAT
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Households having access to Internet

Arise from 1% to 55% percent the level of Internet access in households

Source: EUROSTAT
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Demographics
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Medium
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eCommerce
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eCommerce turnover / GDP
Southern Europe eCommerce sales @ 1,11% of GDP (vs 2,21% in Europe)
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Percentage of Internet Users

59% Internet Penetration in Southern Europe (vs 69% in Europe)
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eCommerce / Internet Users ratio

38,4% of Internet users in Southern Europe buy online (vs 46,7% in Europe)
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eCommerce spending per user

Average spending of eCommerce users in
Southern Europe: 8500 (vs 1350u in Europe)
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Online as part of total retall

2,3% of total retail is made over Internet in
Southern Europe (vs 5,73% in Europe)
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Goods vs. Services

Southern Europe services/goods 4.6
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Spending per capita in Southern Europe

Including the total country population
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Individuals purchased goods/services over

the past 3 months
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B2C eCommerce Sales Growth in EU

Countries

Russia 29.7% 29.2% 32.7% 50.5% 16.1%
Ukraine 88.1% 45.3% 47.1% 48.0% 21.6%
Turkey N/A 57.4% 35.9% 35.0% 12.3%
Remania 30.7% 41.2% 33.3% 30.0% 15.4%
Germany 17.3% 16.7% 21.7% 26.8% 20.6%
Greece 50.0% 50.0% 42.2% 25.0% 18.8%
Poland 24.2% 33.3% 24.9% 24.9% 19.0%
Baltic States 32.1% 36.1% 26.1% 23.3% 13.4%
Ireland 24.6% 25.1% 25.0% 21.1% 15.0%
CZ Republic 27.8% 15.3% 19.6% 20.0% 13.4%
Hungary 30.9% 9.9% 35.5% 20.0% 17.3%
Sweden 13.6% 12.0% 12.5% 19.4% 8.1%
Italy 17.4% 19.2% 18.4% 17.8% 18.2%
Belgium 153.0% 25.0% 38.3% 16.5% 15.0%
Denmark 25.0% 15.0% 18.9% 14.0% 10.9%
France 24.0% 21.6% 19.4% 13.6% 12.5%
Portugal 13.3% 17.7% 15.0% 13.0% 13.0%
Switzerland 23.8% 14.5% 15.5% 12.1% 10.8%
Austria 30.0% 29.2% 16.6% 11.9% 8.2%
United Kingdom 18.0% 15.9% 14.3% 11.4% 18.8%
Spain 17.4% 19.8% 18.8% 11.1% 16.8%
Norway 18.4% 9.4% 8.6% 8.5% 9.4%
Netherlands 10.7% 9.3% 8.6% 8.5% 9.5%
Finland 10.1% 17.5% 2.2% 5.9% 6.1%

Source: Ecommerce Europe, 20014
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eCommerce B2C purchases in Greece
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